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“:.,ﬂr y . \
m CCDVTP m CCDVTP Vt’“m‘f =
£lig ~ A~ B ELP R Create, Communicate, and
REE T EE A E (deliver and Deliver Value to Target
capture Values) customers and make Profit
STP + 4P » { % 23 value (deliver and capture values )
| : Apple, IBM, Viagra, Nike, STP+4P, and focus more on
7 AR EAFEH R “value”
(7 4147 % 45 0KPI : profit't % E.g., Apple, IBM, Viagra, Nike,
IZ 509 Moutai, are they good marketing
examples?

SERPATE SR E AR (D)
Three points: Target customers, values, profits
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RIS G - management and of boards of
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Maximizing Shareholder’s Return
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=11 B e7/Purpose of a Corporation

O %by Business Roundtable, Jamie Dimon, CEO and chairman of JP Morgan Chase and Business Roundtable
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Delivering value to our customers
Meeting or exceeding customer expectations

Investing in our employees
Training and educating employees to develop new
skills for a rapidly changing world. We foster
diversity and inclusion, dignity and respect

Dealing fairly and ethically with our suppliers
We are dedicated to serving as good partners to the
other companies

Supporting the communities in which we work
We respect the people in our communities and
protect the environment

Generating long-term value for shareholders,

who provide the capital that allows companies

to invest, grow, and innovate

We are committed to transparency and effective
engagement with shareholders.
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m Marketing 1s the activity, set of institutions, and processes for creating,
communicating, delivering, and exchanging offerings that have value for customers,
clients, partners, and society at large
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B FERSAwT 5 (Obama) m 20120712 US president Obama
2012# 7% 12p EFHXCBS» B & reflects on his first term
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m Obama reflects on first term: Mistake
to put policy before story of hope,
change

"When I think about what we've done well
and what we haven't done well, the mistake
of my first term — couple of years — was
thinking that this job was just about getting
the policy right," Obama said. “...

And that's important. But the nature of this
office is also to tell a story to the American
people that gives them a sense of unity and
purpose and optimism, especially during
tough times."
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Disney
% ehtc ¥ (UGC: user generate contents )
Coca Cola
Intel © 7 F <R % S E
m Intel Inside, amazing experiences outside

m Kawehi is to record a dramatic musical mash-up of Beethoven’s 5th and the Intel “bong” — two of
the most easily identifiable four-note sounds in the world.

m She’s recording an audio track for an Intel TV commercial; showing the world how she uses
technology to create amazing musical experiences

Airbnb
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B 7 |+ (authenticity )
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® 7 1+ (authenticity )

O Iconic (%) authenticity : believable, mimetic credibility
01 1990s people would said “This looks like the 1830s New Salem.”

O Indexical (#:1) authenticity: genuineness
1 1830s people would said “This look like the 1830s New Salem,”
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A% 2 M (humor)
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m Nice to “meat” you
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A story that doesn’t support a sales pipeline or enhance core value 1s useless
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Jobs 2005 Stanford talk
33 Video: Steve Jobs Stanford (0:00-8:48)
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Finally...
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